Category Healthcheck: Savoury Bagged Snacks

Crisps & snacks is a key category for CTNs, forecourts and convenience stores. Here we
focus on snacks - worth over £490m in the impulse*sector - to help you get your share

P&H Top 15 snacks for CTN/convenience

Rank | P&H Code | Manufacturer | Product Check

Crisps & snacks total market share

IRI 52 w/e kg sales

Share of snacks by brands
(convenience & impulse *)

P&H Top 15 snacks for forecourt

Rank | P&H Code | Manufacturer | Product Check
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AC Nielsen: Impulse*, 07.10.06 Value sales

* Check your stock against the relevant list to make sure you are stocking the best sellers for
maximum sales and profit

e When merchandising give even space to crisps v snacks. This will ensure you have the right
representation of snacks range and facings required to get the most from your fixture

 Tube sales are also important, consider stocking Pringles Original 170g (P&H Code 48527),
Pringles Sour Cream & Onion 170g (P&H Code 48526) and Pringles Salt & Vinegar 170g
(P&H Code 48525)

e Suppliers are making their snacks healthier:

* Hula Hoops are now cooked in a blend of sunflower oil for 50% reduction of saturated fat and
reduced sodium

* From 2007, Walkers snacks will be cooked in the much healthier sunseed oil

*Impulse includes independent retail outlets, symbol groups, off licences, co-ops but excludes multiple grocers



