Category Healthcheck: Water

The bottled water sector is worth £221m annually in the impulse* sector, showing
strong growth of 10% year-on-year.
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Palmer and Harvey PROFIT Principles

Promote using PoS to drive sales instore

Range - check the recommended range list to make sure you're stocking the best sellers
Out of stocks = lost sales

Focus on your display - use planograms to maximise sales

Innovate - stay up to date with the latest market trends and new products

Talk to your Palmer and Harvey sales representative to get the best advice for your store
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